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THE ASMALLWORLD GROUP

——

Centred around the ASMALLWORLD social network, we operate a digital

TRAVEL & LIFESTYLE ECOSYSTEM which inspires and enables our members to

TRAVEL BETTER, EXPERIENCE MORE AND MAKE NEW CONNECTIONS.




OUR HISTORY

OUR STRONG ECOSYSTEM OF TRAVEL & LIFESTYLE BUSINESSES GREW OVER THE YEARS

Q 2012 Q 2018 Q 2019
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Q 2011 Q 2017 Q 2019
7z, 7z,
€) ASMALLWORLD €) ASMALLWORLD —
EVENTS PRIVATE —
+1’000 events per year for High-end travel agency for Online hotel booking focused
ASW members to meet bespoke travel arrangements on luxury hotels
>

2004 2009 2016 2018
ASW FOUNDED ASW CAPITAL NEW LEADERSHIP GOING PUBLIC
as one of the first social takes over under CEO Jan on the SIX Swiss Exchange as the
networks to connect majority Luescher to drive fist listed social media company in
people who keep meeting ownership of growth and operational Switzerland
at global hotspots the company excellence

¢) ASMALLWORLD



THE ASMALLWORLD TRAVEL & LIFESTYLE ECOSYSTEM

CENTRED AROUND THE ASW SOCIAL NETWORK, OUR GROUP OFFERS A WEALTH OF TRAVEL & LIFESTYLE SERVICES
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Online hotel booking focused
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The world’s leading
travel & lifestyle community
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Hotel management company
(North Island)

The World’s leading
Nightlife Concierge
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Smart luxury travel for best
flight and hotel deals Yy
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STRONG REVENUE AND MEMBER GROWTH

BUSINESS GREW SIGNIFICANTLY OVER LAST YEARS

REVENUE MEMBERS 2019 H1 RESULTS
35_40% 18-229% A REVENUE GROWTH OF 45%,
from CHF 3.9M to CHF 5.7M

12.0-12.5M 56-58k

% 47.8k
?- 8.8M
5.5M I

28.5k
20177 2018 2019E 20177 2018 2019E

A EBITDA MARGIN POSITIVE:
+9% vs. -36%

A NET INCOME also turned
positive

A MEMBER GROWTH from 47’800
to 54’900 during the first 6
months of the year
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THE WORLD'S LEADING TRAVEL & LIFESTYLE COMMUNITY

WE CONNECT PEOPLE WITH A TRAVEL & LIFESTYLE INTEREST ACROSS THE WORLD

A INTEREST-BASED community, centred
around travel & lifestyle

A QUALITY-CONTROLLED, requiring an
invitation or application

A Fully fledged SOCIAL NETWORKING
functionality

A +1000 exclusive EVENTS every year

A MEMBER PRIVILEGES from travel &
lifestyle partner brands

A No targeted advertising and NO
ABUSE OF PERSONAL DATA
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ASW IS A FULLY FLEDGED SOCIAL NETWORK

OUR APPS AND WEBSITE OFFER MEMBERS A WEALTH OF FEATURES TO CONNECT, MEET AND TRAVEL IN STYLE

MEET MEMBERS FROM
AROUND THE WORLD

Make new connections for social,
romantic or business purposes

GET ACCESS TO
EXCLUSIVE EVENTS

Attend 1000+ exclusive events
each year with fellow members

EVENTS

(11

Fashion designer and avid traveller.
Curious about different cultures and
lifestyles. Love art, music, and laughter!

‘ |
, 3 n

ENGAGE IN TRAVEL &
LIFESTYLE DISCUSSIONS

Get insider advice from a
discerning global community

DISCUSSIONS

MONACO GRAND PRIX FORMULA 1

Adam Fernandez
is looking for help

Anyone have an experience being out in Monaco for
17 | have booked flights, torn between a villa in Nice
or a hotel room. Also, what are best places to go ...

UPDATED 3 HOURS AQ

B 19

& BUSINESS
AVIATION EXPERT OR CONSULTANT

E‘ Rickie Baroch
»

Hello all, 'm looking for an expert on aviation and
airline services who can help, support and guide in
forming a new airline company.

.

e

TRAVEL BETTER WITH
ASW CITY GUIDES

Get recommendations for the
world’s top destinations

¢) ASMALLWORLD

€) ASMALLWORLD

ENJOY TRAVEL &
LIFESTYLE PRIVILEGES

Enjoy upgrades, discounts and
more from international partners

PRIVILEGES

MANDARIN ORFENTAL
THE HOTEL GROUP.

MANDARIN ORIENTAL

Take refuge at Mandarin Oriental and discover some
of the most exquisite hotels and resorts in the world

SIXT - RENT A CAR

SIXT is one of the worl # 3 mobility service
{
providers with more tha! g stations in over 100

countries,



ASW HAS A HIGHLY ATTRACTIVE AUDIENCE €) ASMALLWORLD

ASW MEMBERS ARE A DEMOGRAPHIC WITH HIGH INCOME AND HIGH SPEND

A MATURE AUDIENCE: average age 37 years
A BALANCED GENDER MIX: 53% male and 47% female

A SUCCESSFUL: 38% own their own business and 19% hold
executive-level positions

A HIGH INCOME: average annual income above CHF 220,000;
59% earn more than CHF 150k and 9% more than CHF 500k

A FREQUENT TRAVELLERS: 21 leisure and 16 business trips per year

Source: ASW Travel Survey, April 2019
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ASW'S REACH IS GLOBAL €) ASMALLWORLD

ASW’S FOOTPRINT IS GLOBAL, WITH A FOCUS ON LARGE, WESTERN CITIES

A Our current focus is on EUROPEAN AND NORTH-
AMERICAN CITIES

A We have members FROM ALL AROUND THE WORLD
A Our TOP 15 CITIES include:

A London A Geneva

A New York A Munich

A Zurich A San Francisco
A Dubai A Istanbul

A Paris A Rome

A LA A Sydney

A Milan A Singapore

A Miami
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LAUNCHING ORIGINAL CONTENT €) ASMALLWORLD

IN NOVEMBER WE WILL START FEATURING ORIGINAL CONTENT FOR OUR MEMBERS

G ASMALLWORLD ’ LOGIN H APPLY FOR MEMBERSHIP ‘

FILTERED BY = PUBLISHED ~ Search article or author Q

FEATURED ARTICLE

CONTRIBUTOR

* CHARLES WILSON

THE BEST PLACES TO TRAVEL
IN THE WORLD — RANKED...

Lorem ipsum dolor sit amet, consectetur

A We start creating ORIGINAL CONTENT
this November

adipiscing elit, sed do eiusmod tempor

/!rl T A Content initially FOCUSED ON TRAVEL,
f ﬂ inspiring people to discover the world
A Content created through network of
EXTERNAL TRAVEL EXPERTS
LATEST ARTICLES

A Content will be available to non-
members as well, SUPPORTING MEMBER
ACQUISITION

@ rossie MiLLER @ cuzaseTHDAVIS © oaniEuEWILLAMS

THE BEST PLACES TO TRAVEL IN THE THE BEST PLACES TO TRAVEL IN THE THE BEST PLACES TO TRAVEL IN THE
WORLD - RANKED #1 WORLD - RANKED #2 WORLD - RANKED #3

Lorem ipsum dolor sit amet, consectetur adipiscing Lorem ipsum dolor sit amet, consectetur adipiscing Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt. elit, sed do eiusmod tempor incididunt. elit, sed do eiusmod tempor incididunt
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ASW NETWORK DRIVES TRAFFIC TO OTHER BUSINESSES

WE DRIVE TRAFFIC TO OTHER BUSINESSES IN OUR ECOSYSTEM TO ACCELERATE GROWTH AND REVENUES

[ €) ASMALLWORLD ]
TRAVEL

@ €) ASMALLWORLD
Drive online PRIVATE

hotel bookings
Sell event Sell bespoke
tickets travel arrangements
¢) ASMALLWORLD

The world’s leading
travel & lifestyle community

[ ASMALLWORLD
EVENTS

Increase

occupancy
rates Sell memberships
Drive
[ASMALLWORLD Z::;i:ber

HOSPITALITY
E FIRST CLASS & MORE

ALEXANDER KOENIG
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ASW HOSTS OVER 1'000 EVENTS PER YEAR  €)ASMALLWORLD

EVENTS
UNIQUE EXPERIENCES AND OPPORTUNITIES TO MEET OTHER MEMBERS

A IN-HOUSE EVENTS TEAM for the ASMALLWORLD community

MARBELLA
7™ <OM SEPTEMBER 2018

E
Niny
g P

s, §
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A Offering UNIQUE EXPERIENCES and an opportunity to meet
other members from around the world

ASW FLAGSHIP EVENT

9% ASW Wintecilli A More than 1’000 EVENTS each year
GSTAAD PALACE

A Organised either through ASW directly or with help of
MORE THAN 100 ASW AMBASSADORS, volunteers who

organise events for the community

A SUUSETe s leelend)
. A Monetised through TICKETING FEE, which varies from CHF
) 5 for a simple event to CHF 3000 and more for weekend
events

¢) ASMALLWORLD



WE ARE LAUNCHING OUR HOTEL BOOKING PLATFORM

ASW’S ONLINE HOTEL BOOKING PLATFORM TO LAUNCH IN DECEMBER ASMALLWORLD
\ 4

TRAVEL

A In February we acquired LuxuryBARED, a UK-
based TRAVEL AGENCY

—_ ) A LuxuryBARED built its own ONLINE HOTEL
BOOKING PLATFORM, specialising in the world’s
best luxury hotels

A ASW is INTEGRATING THIS PLATFORM into the
ASW app and website, currently investing
heavily into technology and team

A Members will have the ability to BOOK LUXURY
HOTELS directly from ASW, starting in December

B Checkin ‘ m Check out |em 2 Guests

A This further increases service revenue potential
and COMPLEMENTS ASW PRIVATE with its
bespoke travel arrangement offering

¢) ASMALLWORLD



A NEW, WORLD-CLASS HOTEL BOOKING ENGINE

A HOTEL BOOKING PLATFORM SPECIFICALLY DESIGNED FOR OUR MEMBERS

DELUXE ROOM

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco ad laboris nisi ut aliquip ex ea commox

consequat. Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt.

Show more

D

VIRTUOSO MEMBER.

SPECIALISTS IN THE ART OF TRAVEL

LOWEST RATE

To'élénigr?se . $ 2,470

impresario

WALDORF ASTORIA
HOTLS & RELORTS

CONRAD

Note: Screens from designs in development

ASW BENEFITS RATE

To see the price you need to be a member.
Please Log in or Create free accunt.

Daily breakfast for two

Upgrade on arrival

v

v

v USD 100 food & beverage credit
v Early check in/ late check out

v

Complimentary Wi-Fi

HYATT
PRIVE

€) ASMALLWORLD
TRAVEL

A Our offer will be TAILORED TO ASW MEMBERS,
catering to the upper end of the market

A At launch, THE ASMALLWORLD COLLECTION
will consist of 720 hand-picked luxury hotels

A We guarantee that all our hotels are excellent
and people can book without hesitation — WE
DON'T FEATURE HOTELS WE DON'T LIKE

A We offer two rates: the lowest price and the
ASW BENEFITS RATE, which includes many
benefits to customers (e.g. room upgrades)

A We are PREFERRED TRAVEL AGENT of Hilton
Impresario, Hyatt Privé and Virtuoso member

¢) ASMALLWORLD



ONLINE HOTEL BOOKING IN STYLE

A COMPLETELY NEW USER INTERFACE IN A MODERN AND VISUAL DESIGN

SEARCH © EUREuro(€) ~

LONDON MARRIOTT HOTEL PARK LANE

FILTER

PRICE RANGE v
GUEST RATING v
HOTEL STYLE v
HOTELTYPE @ LONDON MARRIOTT HOTEL PARK LANE
AMENITIES v

Apply

LONDON MARRIOTT HOTEL PARK LANE

Note: Screens from designs in development

Sort by: Most commented v

@ Save hotel

ind, Maldive

€) ASMALLWORLD
TRAVEL

€=« ROYAL SERVICE & FAMILY CONCIERGE AT PARADISUS VARAD
VEROS RESORT & SPA

Classic

Consectetur adipiscing elit, sed do etusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco.

Consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
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EXTRA FEATURES LIKE MAPS INCLUDED

A

WORLD

MEMBERS EVENTS

THE PLATFORM NOT ONLY LOOKS GOOD BUT WILL INCLUDE RICH FUNCTIONALITY

ASMALLWORLD
TRAVEL

EE= - o e
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ASW PRIVATE OFFERS BESPOKE TRAVEL ) ASMALLWORLD

PRIVATE
OUR HIGH-END TRAVEL AGENCY OFFERS PERSONALS ADVICE FOR BESPOKE TRAVEL

Wy

HAH h__.,_v_... A Wherever our members want travel to, we

.._-——-—-—” =
sll._-z— —

can organise their BESPOKE TRAVEL
ARRANGEMENTS for them, with high-end,
personalised service

A Personalised travel service is available for
arrangements STARTING AT CHF 10,000

A Revenue generated through COMMISSION
ON HOTEL BOOKINGS

A Goal is to INCREASE THE SHARE of ASW
members who use the ASW Private service

A We are also GROWING THE TEAM of travel
designers to increase the capacity

¢) ASMALLWORLD



ASW MEMBERS’ TRAVEL SPEND IS SUBSTANTIAL

A ASW community with a LEISURE HOTEL SPEND
OF CHF ~680M per year

A ASW to CAPTURE A MEANINGFUL PORTION of
its members leisure hotel spend:

A INTEGRATION OF LUXURYBARED BOOKING
PLATFORM into ASW app and website for
convenient, end-to-end hotel booking with
tailored privileges (upgrade, late check-
out, etc.)

A Positioning of ASW PRIVATE as high-end
travel agency for bespoke luxury travel

A I
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